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MANY OF YOU are aware of the 
refurbishments taking place at 
Marshall’s Mill over the last few months 
and some of the internal renovations are 
now finished. We’re please to see that 
the new spaces are already attracting 
new tenants into the mill – some of whom 
you’ll be introduced to in this edition 
of BLEAT.

NOW, our focus turns to the 
common parts of the building (including 
the reception and lifts) and to the 
exterior of the building, improving the 
landscaping surrounding the Mill to make 
the approach more open and as appealing 
on the outside as it is on the inside.  
There is also a winter face-lift for 
our popular art-park, Wonderwood at 
Round Foundry.

We wish all of our tenants a fantastic 
year in 2012. We hope you enjoy this 
edition of BLEAT and make sure you tell 
us what you’re up to so we can shout 
about it on your behalf.

Paul Simmons and John Long
igloo

BLEATINGS

AS WE HEAD INTO 2012, 
IT’S AN EXCITING TIME 
FOR CHANGE AT THE 
ROUND FOUNDRY AND 
MARSHALL’S MILL.
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FOLLOWING THE SUCCESS of the 
internal renovations at Marshall’s Mill, 
2012 will see a switch to focus on the 
entrance and outdoor spaces. The lack of 
green spaces and the barrier created by 
the high wall surrounding the Mill has 
long been a problem and created a 
‘closed in’ feeling to the development. 
However, this is all set to change as 
once again we’ve enlisted the expertise 
of two of our tenants, Chetwoods 
Architects and Jones Hargreaves, who 
designed and delivered the internal 
refurbishments, and have produced some 
innovative and exciting designs to 
create a welcoming first impression. 
Simon Baker from Chetwoods takes you 
through the concept: 

Simon Baker, Director, 
Chetwoods Architects. 
“The existing approach to the Mill from 
Marshall Street isn’t great because the 
view of the entrance to the mill is 
obscured by a high brick wall with large 
factory gates. Visitors are then met 
with a sea of car parking. We now plan 
to lower the wall to allow unobstructed 
views into the site and of the entrance. 
A new turfed terraced in front of the 

entrance will also provide a stage for 
a programme of public art works. We’ll 
further green the area with large scale 
container planting including mature 
silver birches and curly willow.

“The reception is a key focus of any 
business centre and needs to create 
the best first impression for visitors. 
Our plans for this area include 
simplifying and de-cluttering the 
space and creating a modern reception 
desk with furniture which will 
complement the historic mill building.

“We want the works to the exterior of 
the building and the wider site to shift 
perceptions of the Mill and bring it 
into the 21st century. We are developing 
an elegant double-height glazed, timber 
framed vestibule on the front of the 
building, creating a contemporary 
structure to define the entrance. The 
vestibule will act as a display cabinet 
for large scale art and light 
installations commissioned from local 
and national artists.”

GRAND ENTRANCE 
AND PUBLIC SPACE 
TRANSFORMATION
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02  
Greening of the public 
area will create a more 
welcoming approach to 
Marshall’s Mill

01  
The planned 
timber-framed entrance 
to Marshall’s Mill
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SPOTLIGHT

New Tenants...
 

THE TECHNOLOGY FORGE 
The Technology Forge is the leading 
software supplier for property 
management. The company, which formed 
in 1998, has grown from three staff 
to a team of 30 in just over a decade 
and recently moved to the 4th floor of 
Marshall’s Mill. 

www.technologyforge.com

TXTTOOLS
txttools Ltd is a rapidly expanding 
online desktop messaging business 
that is used by a growing number of 
institutions across the globe. The 
company relocated to Marshall’s Mill in 
August in a move which accommodates its 
growing business and 25 strong team. 

www.txttools.co.uk 

The offices here at the Round Foundry 
and Marshall’s Mill were designed to 
accommodate all types of businesses, 
from one-man bands to large companies, 
and to allow companies to grow within 
these spaces. Here we introduce you to 
some of the fantastic firms we have 
which have recently expanded at the 
development, as well as some new firms 
which are a great example  of creative 
and digital businesses which choose to 
locate here:

Moving on up...

ALL RESPONSE MEDIA 
All Response Media is moving up from the 
Round Foundry Media Centre to take space 
on the 4th floor of Marshall’s Mill in 
one of the newly refurbished offices. 
The company, which formed in 1995 and 
has offices in London as well as Leeds, 
has been based at the RFMC for the last 
6 years, but a series of new clients 
wins and the hiring of new staff has 
led to its expansion and a need for 
more space.

www.allresponsemedia.com

FLASHTALKING 
Flashtalking is a UK-based global online 
advertising technology provider which 
has expanded into new office space on 
the fourth floor of Marshall’s Mill 
following a series of clients wins 
internationally and the launch of a 
San Francisco office which opened in 
September. The transition from their 
previous office at the Round Foundry 
Media Centre to the Marshall’s Mill was 
made simpler by the high speed fibre 
broadband internet available at the Mill 
allowing them immediate online access.  
Turn to page 5 for an interview with the 
MD Dan Freeman. 

www.flashtalking.com
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01  The txttool team takes 
up new space at 

   Marshall’s Mill

02  Flashtalking’s flash 
new office

03 Dan Freeman 
   (centre) and the   
   Flashtalking team

PROFILE

GETTING TO 
KNOW YOU...
FLASHTALKING

Hi Dan, welcome to your new office at 
Marshall’s Mill. Can you tell us what 
it is Flashtalking does?  
We’re a global online advertising 
technology provider – we design software 
which integrates and monitors online 
advertising campaigns for our clients, 
which include BMW, Marks & Spencer and 
Virgin Atlantic. 

And how many staff do you have working 
in your team? 
Globally – 75. In Leeds 25 – but we are 
recruiting new staff regularly as we’ve 
just opened a San Francisco office and 
have won several new contracts here in 
Leeds, as well as strong performances 
from our offices in London, Cologne, New 
York and Chicago. That’s why we moved 
from our office in the Round Foundry 
Media Centre to here, we’d outgrown the 
space and needed somewhere in which we 
could continue to expand.

So not far for you to move then.
What is it you like about working in 
this area so much?
We really love the character of the 
buildings as well as good transport 
links. But mainly, it was the high-
speed fibre internet connection provided 
by Igloo and Creative Space Management 
which was available to Marshall’s Mill 
– it meant we could move without ever 
losing internet connection which is 
vital as the Leeds office acts as a hub 
for all our global offices. Without it, 
we wouldn’t even have considered moving.

Fantastic, and how are you settling in 
to your new office?
Really well, other companies have popped 
their head in to say hi and the office 
looks great, nice and open plan and we 
love the exposed brick work and big bay 
windows. We’ve put stamp on it as well 
with a few bean bags and break out areas 
with PS3 consoles – we definitely feel 
at home here already. 

www.flashtalking.com

WE HAVE A QUICK CHAT TO DAN 
FREEMAN FROM FLASHTALKING, 
WHICH RECENTLY TOOK UP A FLOOR 
AT MARSHALL’S MILL.
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LIGHTS,
CAMERA, ACTION

We make observational documentary 
(like My Fake Baby for Channel 4), 
crime and current affairs (including 
Shannon Matthews – The Mother of All 
Lies, BBC1), history, property, food 
and children’s programmes. In this year 
alone, 500 hours of our programmes have 
been screened in the UK and our shows 
are now transmitted in more than 200 
countries, from the USA, Australia and 
Canada to China, Japan, Africa, Asia, 
South America and right across Europe. 

Wow, that an amazing feat! Can you tell 
us what it is you like about being based 
at Marshall’s Mill? 
All our visitors love the history and 
character of the Mill and they’re very 
impressed by the community that’s grown 
up around it. We love the space and 

Television production company, 
True North, which makes compelling, 
headline-grabbing and highly 
successful factual programmes, has 
been a tenant of Marshall’s Mill 
since 2009, and has now expanded 
and taken up more office space to 
accommodate their growth. Here we talk 
to one of the directors, Glyn Middleton, 
to get the lowdown on the company: 

Hi Glyn, can you tell us, how long has 
the company been going? 
We set up True North as a kind of 
“producers’ collective” in 2001, but 
it quickly turned into an independent 
production company and our first film 
(a one-hour documentary for ITV1) was 
transmitted in 2002. 

And how many of you are there now?
Three of us own and run the company – 
Jess Fowle, Andrew Sheldon and myself. 
We currently have a team of about 70 
(including researchers, producers, 
editors, technical staff and management/
financial) – the number fluctuates 
depending on how many programmes we have 
in production. 

Where were you located before you moved 
to the neighbourhood? 
We moved here in July 2009. We started 
in my bedroom, then moved to ITV HQ 
in Kirkstall Road and then found True 
North’s true home at the Mill.

What current TV projects are you working 
on at the moment? 
We make an unusually wide range of 
TV programmes for an unusually wide 
range of British and international 
broadcasters (including all four BBC 
channels, ITV, Channel 4, Five, National 
Geographic, Discovery, Sky, UKTV and The 
History Channel). 

01
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01 Creative Director 
   Glyn Middleton

02 True North 
   founders: left to   
   right Andrew Sheldon, 
   Jess Fowle and 
   Glyn Middleton

02

the light – and it’s very useful for 
our visitors (especially commissioning 
editors from London) that we’re so close 
to Leeds rail station. 

You’ve recently expanded to take up 
more office space, and from what you’ve 
already told us, it seems the company’s 
doing really well?
Yes, this will be out most successful 
and productive year to date. We do all 
our editing and dubbing in-house (and 
we have a growing number of external 
clients like ITV and the BBC, who 
want to use our facilities) so we’re 
expanding into the adjacent wing, which 
means we will have 14 top-of-the-range 
edit suites available. Our growth is due 
to the expansion of business from both 
terrestrial (BBC, ITV, Channel 4, Five) 
and digital (Nat Geo, Discovery, UKTV, 
History Channel) broadcasters, who know 
and trust our work.

What are your thoughts on the current 
marketplace in your sector? Has the 
launch of the BBC’s new headquarters in 
Salford had a positive effect? 
The marketplace is tough, because of 
the pressure on programme budgets. But 
we now have a strong foothold in the 
industry and an excellent reputation 
for delivering top-class programmes 
on budget and on schedule, so we’re 
hugely confident about our future – 
and the future for the TV industry in 
this region. British Television can 
be London-centric, but True North and 
others are helping to buck that trend. 
We are very happy with the establishment 
of the BBC Media City – and have quickly 
cemented a strong relationship with 
CBBC, which is now based there.

And finally, other than your office of 
course, what do you like most about 
being in Holbeck Urban Village?  
We’re big fans of the local cafes, bars, 
restaurants and pubs – we enjoy them, we 
need them and we support them whenever 
we can.

www.truenorth.tv
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The long term plans for the area 
included the creation of public spaces 
where people could sit, meet colleagues, 
make friends and enjoy one of Leeds’ 
most historic parts. With that in mind, 
Leeds City Council, working with its 
PR company (and ours) Anita Morris 
Associates Ltd, contracted The Culture 
Company and Amenity Space to create 
Wonderwood, which would use an area 
of our undeveloped land to create a 
temporary, imaginative, original space 
for people to enjoy. 

WONDER–WHAT HAPPENED NEXT 
Together, the partners involved raised 
£10,000 to produce Wonderwood, from a 
combination of Arts Council England, 
Igloo and Leeds City Council budgets 
and work began to bring this concept 
to life. 

On Friday 29 May 2009, residents and 
visitors of Holbeck Urban Village 
woke to find that a ‘Wonderwood’ had 
appeared on their doorstep. Featuring 
a perfectly mowed lawn with its own 

Many of you may have noticed the 
brightly coloured green space in front 
of the Round Foundry Media Centre, 
Wonderwood, has been given another 
refresh courtesy of Jay Cover from 
artist collective Nous Vous. The blue 
and white colours of the wooden trees 
and animals have now been replaced with 
charcoals and deep reds and greens ready 
for the winter season. We thought it was 
worth reminding you how this ‘art-park’, 
which was originally just a temporary 
solution to an area of undeveloped land, 
became a much-loved meeting space and 
ended up taking on a life of its own, 
and it’s become part of our life too:

WONDER–WHAT IT COULD BE 
In 2009, as part of a campaign for Leeds 
City Council to change perceptions and 
raise the profile of Holbeck Urban 
Village, we became part of a project 
that took on a life of its own and 
exceeded even our expectations.

As the recession took hold, development 
and construction sectors were sorely hit 
and many prospective sites were put on 
hold. Leeds City Council were keen to 
ensure that the growing confidence and 
changing profile of the area as a hotbed 
of creative and digital businesses did 
not falter.

02
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THE ART PARK 
WE’VE TAKEN TO 
OUR HEARTS
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01 All go for Autum
   at Wonderwood

02 A Winter Wonderwood

03 The first Wonderwood  
   incarnation – May 2009

04 A popular place for  
   people to meet
   and relax

03
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golden tree, pink rabbits, an orange 
bell tower, surrounded by pretty 
foliage and colourful deck chairs. 
The immediate popularity of the space 
convinced us that it should remain, and 
since then, Wonderwood has undergone 
several seasonal refreshes, switching 
the rabbits for squirrels and the spring 
pastels for deep autumnal colours, 
earning it the accolade in the local 
press as the ‘coolest corner in Leeds’.  

WONDER–WHY WE LOVE IT
Wonderwood has been home to a variety of 
events from an ‘Urban Gardening Weekend’ 
to live jazz music and yoga sessions. 
The beauty and uniqueness of this urban 
oasis has led to its obvious popularity 
with residents, workers and visitors 
alike and we will continue to invest in 
it to ensure it remains as a meanwhile 
use for a while to come.

FACT FILE 
One of the first ‘pop-up’ 
uses of stalled sites in the 
UK, Wonderwood attracted 
significant attention:

Chair of CABE Sir John 
Sorrell used Wonderwood as an 
illustration of good practice 
in a presentation he made at 
Tate Modern. 
www.tate.org.uk/modern 

It was nominated for a Leeds 
Architecture Award, 
www.leedsarchitectureawards.
co.uk punching far above 
its weight alongside £1m 
projects. 

It appeared on national BBC 
television news, 
www.bbc.co.uk/tv in a feature 
about creative uses of 
stalled development sites.

——

We’d like to thank Jay for 
the current incarnation of 
Wonderwood and encourage you 
all to visit his pop-up shop, 
‘Top-up’ in one of our units 
at 111 Water Lane, Holbeck, 
Leeds, LS11 5WD. 

Opening hours vary so email 
jay@nousvous.eu for an 
appointment or go to 
www.topup.tumblr.com
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ROUND 
‘EM UP

LEEDS MET INSPIRED BY THE MILL
We’re working with Chetwoods and 
students from Leeds Metropolitan 
University’s Graphic Arts and Design 
course on some possible designs to bring 
to life the lobby areas outside the lift 
space running through each floor of 
Marshall’s Mill. 

Twelve students in their final year of 
the course were invited down to 
Marshall’s Mill to receive the brief 
from Simon Baker at Chetwoods to create 
a series of graphic artworks which would 
also incorporate way finding in the 
building. 

The students have now gone away to work 
up their concepts and will submit them 
early next year. Igloo and Chetwoods 
will then consider the designs and see 
which they’d like to progress to become 
a real art installation on the walls of 
the Mill next year. 

01  Green light for next 
year’s UK Green Film 
Festival

02  Simon Baker from 
Chetwoods briefs 

   the students from  
   Leeds Met at 
   Marshall’s Mill

03  Leeds Met students 
with course leader 
Andy Edwards (centre, 
right) and Simon 
Baker, Director at 
Chetwoods Architects 
(centre, right)

03

02



\ 09 \ 10

BLEAT IT
Our next issue of BLEAT will 
be out in the spring so 
please contact us with any 
events or news you’d like 
us to include in the next 
newsletter.

@weloveholbeck is where we 
live on Twitter or if you want 
to know more about igloo more 
generally, visit our websites:
www.igloo.uk.net
www.marshallsmill.co.uk
www.blueprintregeneration.com
www.isis.gb.com

Just A Note
We have parking spaces 
available for people to 
let on a short term basis, 
if you’re interested contact 
paul.simmons@igloo.uk.net

Useful Contacts
Day to day management: 
Myhcal Codner and Steve 
Hunter at Living City 

Myhcal Codner
Round Foundry
0113 247 1181
myhcalc@livingcity.co.uk

Steve Hunter
Marshall’s Mill & Court
0113 245 1620
steveh@livingcity.co.uk
  
igloo:
Paul Simmons
paul.simmons@igloo.uk.net
John Long
john.long@igloo.uk.net
Twitter: @johnigloo

PR agency for igloo:
Anys Williams
Anita Morris Associates
01943 603311
anys@ 
anitamorrisassociates.co.uk 
www. 
anitamorrisassociates.co.uk
Twitter: @anysama

Design:
The Vast Agency
0113 234 9667
www.thevastagency.com
Twitter: @vastagency
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UK GREEN FILM FESTIVAL IS BACK... 
We’re pleased to announce that the UK 
Green Film Festival is set to return in 
2012 following the success of the first 
festival, which in May 2011, attracted 
thousands of cinema goers across the UK 
to a weekend of the best films, 
documentaries and shorts that highlight 
climate change and other environmental 
issues. The festival, which was founded 
by volunteers from Igloo and has 
formative links to the San Francisco 
and Washington DC environmental film 
festivals, will take place from 18-20 
May here in Leeds at the charming Hyde 
Park Picture House, as well as in 
Birmingham, Cardiff, Glasgow, Leicester, 
London and Nottingham, with several 
additional cities and venues still to 
be announced. So, stay green and watch 
this space! Follow us on twitter 
at @UKgreenfilms.

www.ukgreenfilmfestival.org
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