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BLEATINGS

MARSHALL’S MILL 
WALL COMES 
TUMBLING DOWN.
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Not quite on the scale of world 
headline grabbing news that some walls 
have generated, but the demolition of 
the wall fronting Marshall’s Mill is 
certainly worth Bleating about. Phase 
two of renovations to Marshall’s Mill 
are well underway, as these images of 
work in progress illustrate, and we’re 
looking forward to seeing the reality 
of the vision created by Chetwoods 
Architects and Jones Hargreaves. We 
hope that all our tenants will explore 
the new outdoors spaces when they’re 
ready and enjoy the new views and 
greenery at Marshall’s Mill this summer.

CREATIVE SPACE MANAGEMENT DOES 
WHAT IT SAYS ON THE TIN
Creative Space Management (CSM) was 
appointed at the start of this year 
as managing agent of Marshall’s Mill 
and Round Foundry. Directors Toby Hyam 
and Paul Taylor are familiar faces in 
the area as CSM has managed the Round 
Foundry Media Centre (RFMC) for 6 years, 
in addition to managing multi-occupancy 
office developments which have a 
reputation for attracting digital and 
new media companies, including Electric 
Works in Sheffield and Toffee Factory 
in Newcastle. 
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01  Marshall’s Mill wall 
comes down

02  Creative Space 
   Management appointment

03  The new Round 
   Foundry logo

CSM already has helped igloo to 
upgrade the core internet network at 
the development, allowing tenants to 
access 100Mb broadband speed internet 
and the team continues to act as letting 
agents, alongside Knight Frank and 
Carter Towler to market the development 
to prospective tenants.

NEW LOGO
You saw it here first! New branding has 
been commissioned from DS Emotion for 
the whole Round Foundry neighbourhood, 
including both the areas around the 
Media Centre and Marshall’s Mill.  
There’s often been confusion over the 
multiple brands of Holbeck Urban 
Village, Round Foundry, Round Foundry 
Media Centre and Marshall’s Mill, so by 
adopting the Round Foundry name, under 
which all of the individual places exist 
separately; we will develop a clearer 
sense of place to the whole of Round 
Foundry. You’ll start seeing the new 
logo (below) in all the marketing and 
communications soon and there’s also 
going to be a new destination website 
for Round Foundry.
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NEW 
TENANTS

With support from the European Regional 
Development Fund (ERDF) CO2Sense is 
currently running a project, due to end 
in March 2013, from which Yorkshire-
based SMEs, eligible for ERDF funding, 
can apply for a free 2-day environmental 
review and a grant of up to £8,000 
towards new equipment that helps the 
business cut costs and carbon emissions.

The grant can be put towards water, 
waste and energy saving equipment and 
the acquisition of more efficient 
machinery. The environmental review can 
help your business identify priority 
actions to reduce water, waste and 
energy costs; use green design or 
sustainable procurement; adapt to the 
impacts of climate change work with your 
supply chain to reduce the carbon 
footprint of your product.

If you’d like to find out if your 
business could be eligible, there are 
more details on the website 
co2sense.co.uk/environment-voucher, 
with further information available 
from miranda.hughes@co2sense.co.uk, 
or call Miranda on 0113 2378459.

We are very pleased to welcome back to 
the neighbourhood CO2Sense who were 
based at the Round Foundry in the 
company’s early days and have moved 
their team of 40 into Marshall’s Mill, 
having signed a ten year lease. The not 
for profit company helps businesses to 
cut costs by reducing their carbon 
emissions, a particular issue in 
Yorkshire which is one of Europe’s 
biggest emitters of CO2.

The company provides expertise and 
funding to enable businesses to grow 
and is currently working to enable the 
development of a carbon capture and 
storage (CCS) network in the Yorkshire 
region which could attract £billions 
of inward investment and help support 
around 55,000 jobs in sectors such 
as engineering, manufacturing and 
project management.

01  CO2Sense team. 
   Photography by 
   Roger Moody

02  Type Agency, Kelly 
Davison & team

03 Crestron
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MOVE TO 
MARSHALL’S MILL 
IS A NO BRAINER 
FOR CO2SENSE.
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JUST OUR TYPE
Round Foundry Media Centre is a natural 
homing ground for a recruitment agency 
specializing in the creative sector 
and we welcome Type Agency who have 
recently made their nest here. The new 
agency is led by director Kelly Davison, 
formerly with Purple Consultancy, who 
has set up the new business with Jamie 
Talbot, co-owner of construction 
recruitment firm Caval. Type Agency 
already will be known to several 
businesses in the area as the team has 
over 25 years’ combined recruitment 
experience and has worked with some of 
the leading regional agencies including 
Fuse 8 and Gratterpalm.

In their own words, as we couldn’t put 
it better ourselves: 

“We know that the next account 
executive or junior designer could be 
the next client services director or 
creative director so confidentiality 
and discretion are key qualities of all 
our people. Most people like what they 
see and have used us in some fashion to 
help grow their business, team or 
enhance their careers. Whether you are 
looking for a new role, a new project, 
a new employee, a complete career 
change, a friendly chat or just want 
a nosy into the market, our Type doors 
are always open.” 

When they find out how friendly/nosy 
their neighbours are, Type may need 
to close the door once in a while.
 
www.type-agency.com / @Type_Agency

NEW WAVE FOR CRESTRON 
Having researched locations in 
Birmingham, Manchester and Sheffield 
before choosing Leeds for its North of 
England base, insight and communications 
specialists Crestron have opened the 
doors to its new Design and Experience 
Centre in the Round Foundry (next to the 
Pickled Pepper). 

Creston is the world’s longest 
established and leading manufacturer of 
intelligent home and commercial control 
and audio visual solutions, offering the 
most stable, flexible and robust 
solutions to practically any automation 
requirement. The company operates 
worldwide to provide lighting and 
multi-room audio systems for 
universities, hospitals, hotels, 
homes and even yachts. 

The Centre showcases a fully operational 
commercial boardroom equipped with, 
amongst other devices, Crestron’s DGE-2 
powered by Core3UI, which enables 
annotation of live video content over 
HDMI; something, the company says, no 
one else can currently offer.

Luckily for us, the appropriately named 
Lighting and Building Controls Product 
Manager Mark Tallent told us that the 
best way to understand what the company 
does is to try out the latest products, 
and Mark has asked us to extend a 
welcome to all Round Foundry neighbours 
into the new space which he describes as 
“a living tradeshow stand”, to say hello 
and get their mitts on the latest kit.

If Q himself had designed it, it 
couldn’t have been more impressive.

www.crestron.com 
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SPOTLIGHT
01 Daniel Lord and team,   
   Publish Interactive

02 The Foundry Wine Bar 
   loyalty card

We couldn’t’ resist this story, not 
least for the puns potential…

Bloom Agency continues to flourish, 
having won a four-way pitch to transform 
the website for Round Foundry neighbour 
‘Welcome to Yorkshire’. With the massive 
tightening of public sector funding 
available for the region’s campaigning 
tourism agency, Welcome to Yorkshire 
needed to shift the emphasis of its 
website from visitor guide to e-commerce 
platform, helping consumers to organise 
and consolidate a visit to Yorkshire all 
in one place, as well as driving revenue 
for members.

Research showed that website users 
would typically spend two or three 
days planning a weekend visit to the 
region before making a booking. Bloom 
introduced a new customer promise 
‘Discover, Book, Save’ to help reduce 
the time it takes prospective customers 
to book a weekend in Yorkshire and do 
all of this in one place.

Recognising the value of local knowledge 
from Yorkshire folk and the potential 
to spread word of mouth through social 
media channels, Bloom also introduced 
‘The Y’s Guys’ to encourage Yorkshire to 
sell Yorkshire.

An itinerary planner, suggestion engine 
and an improved member area are all 
features which have been added to the 
new site, which is developed around a 
customised Google maps platform to allow 
businesses to upload special offers. 
Since its relaunch there has been £5m of 
offers uploaded to the site.

BLOOMING BRILLIANT 
WELCOME TO 2012 FOR 
BLOOM AGENCY.

Still in its pilot phase with a full 
roll-out planned throughout spring, 
feedback from Welcome to Yorkshire 
members has been unilaterally positive. 
A presentation to members of the new 
e-commerce approach was received 
with a round of applause; a welcome 
acknowledgement of all the hard work.

2012 has got off to a great start for 
Bloom who have also added Lakeland and 
Showcase Cinemas to their client list.

www.bloomagency.co.uk / @Bloomagency

PUBLISH INTERACTIVE
We’re not surprised but love to be 
reminded occasionally that some of the 
local businesses really do operate 
worldwide. Take Publish Interactive, 
based at the Round Foundry Media Centre, 
for example – 17 of the world’s top 25 
financial firms and 24 of the world’s 
leading 25 pharmaceutical companies 
access reports using their software.

The company, which provides 
e-publishing solutions for market 
research publishers, has just picked 
up a ‘Best Innovation’ award from the 
Best Business Awards. They’ve also 
recently launched a new version of 
their software to meet an increase in 
demand as a result of the recession. 
Existing users are being upgraded and 
the company hopes the launch will also 
attract additional customers. 
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Founder and CEO of the company, Daniel 
Lord, always aspired to have a 
successful, international business. He 
worked as a technology industry analyst 
until 2003, which gave him the expertise 
needed to build his software for 
research publishers. Daniel’s confident 
and determined approach to life has been 
with him from a young age – at 16, he 
wrote to Stephen Hawking after believing 
he had discovered flaws in ‘A Brief 
History of Time’. He hadn’t, as the 
professor kindly pointed out.

www.publishinteractive.com

FOUNDRY’S LOYALTY CARD
The Foundry Restaurant & Bar has 
launched a new loyalty card that we urge 
everyone in the neighbourhood to keep in 
their pocket at all times. Especially 
useful if you’re meeting with clients 
but far be it for us to say who you 
should and shouldn’t be hobnobbing with. 
The Card is available for use with lunch 
or dinner, Monday to Friday.

The card entitles the bearer and each of 
their guests to a complimentary glass of 
wine with their meal on each visit and 
the offer applies when purchasing a 
minimum of one main course meal per 
person. Which sounds pretty good to us. 

Pick up a loyalty card next time you’re 
passing the Foundry, or from the 
reception desks at Round Foundry Media 
Centre and Marshall’s Mill.

If you’re new to the area and have yet 
to cross the threshold of the Foundry, 
here’s what some of the foodie media 
have had to say about it.

“An embracing, lively, down-to-earth 
restaurant run by an embracing, lively, 
down-to-earth man” 
Daily Telegraph 

“A refuge that offers decent food and 
drink in comfortable surroundings where 
the welcome is warm, the advice wise, 
the wit keen and the atmosphere easy”
Yorkshire Post   

“So good, we almost don’t want to tell 
you about it” 
Leeds Guide

TIME TO PLAY WITH ALCHEMY
Our very own Media Centre tenants 
Alchemy are one of the key partners 
involved in a project to get people 
playing out across the region in the run 
up to London 2012. ‘Games in the 
Park’, just one of more than 50 Imove 
events taking place this summer, is a 
series of indoor and outdoor events and 
exhibitions celebrating all types of 
games, from the traditional to the 
completely new. ‘Games in the Park’ 
kicks off in Beverley on 26 May.
Keep an eye on the website if you fancy 
playing with them: 

www.imoveand.com/event/games

‘Imove’ is Legacy Trust UK’s celebratory 
programme for Yorkshire and part of the 
Cultural Olympiad. 
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01 Steve Hunter at Marshall’s Mill.    
   Photography by Roger Moody

A Loiner born and bred and a familiar 
face on the Marshall’s Mill side of the 
estate, Steve Hunter started work at the 
Mill as Building Manager in 2006. If 
you’d asked him then whether he’d still 
be here six years on, loving his job 
with thoughts of retirement far behind 
him, he’d have laughed at you. Lucky for 
us he’s stuck around and we caught up 
with him to find out a bit more about 
his job and the changes he’s seen in 
his time here.

01

GETTING 
TO KNOW...
STEVE HUNTER

Hello Steve, thanks for taking 5 minutes 
to chat to us. So, how did you come to 
be on the team? 
I’m an electrician by trade but about 
12 years ago I decided to move into 
the facilities side, working with 
contractors and so on rather than the 
hands on elements. I was looking forward 
to retirement but I’m still here. By 
choice too! 

And we’re happy to have you. You’ll have 
seen a lot of changes to the area since 
you started…
Certainly have, it’s been a busy 
few years.
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DID YOU KNOW... 
We all know that people are impressed 
when they come to Marshall’s Mill or 
Round Foundry for the first time and 
here are a few lovely details about the 
area from our very own on site historian 
Steve Hunter. Now you’ll have all the 
facts you need ready to drop into 
conversation the next time a new client 
visits. Smarty pants.

– Marshall’s Mill was founded by 
John Marshall, a local business man 
and latter day parliamentarian and 
philanthropist. He introduced free 
education to the children of his 
Mill workers.

– Building work began in 1791 and it was 
to be developed as a flax mill and was 
built in three phases with each wing 
added at different times. 

– At its peak Marshall’s Mill employed 
over 2,000 people. Rumour has it that 
Marshall exploited child labour, a 
practice which was quite widespread at 
the time. Something of a scandal ensued 
with regard to the alleged whipping of a 
9 year old boy who was apparently tied 
to one of the iron support columns in 
the Mill and viciously whipped for not 
working hard enough. 

– At the same time, engineer and 
prolific inventor Matthew Murray was 
John Marshall’s chief engineer. He 
invented the flax spinning machine 
and later developed high quality 
multipurpose steam engines. 

– As a result of the high quality of 
Murray’s steam engines, sales increased 
and it became apparent that a new 
engine assembly shop was required. 
Murray designed this himself and 
produced a huge three-storey circular 
building — the Round Foundry. This 
contained a centrally mounted steam 
engine to power all of the machines in 
the building. Murray also built a house 
for himself adjoining the works, the 
design of this was pioneering as each 
room was heated by steam pipes and it 
became known locally as Steam Hall.

What has been the biggest or best change 
in your opinion?
I don’t know about the biggest or 
best, all the recent changes I think 
are really for the better and they 
are pretty large changes. The one I’m 
most looking forward to though is the 
new reception area at Marshall’s Mill; 
I think it’s going to make a massive 
difference to the welcome to the 
building. We’ve been tucked away behind 
a brick wall, literally, for too long.

What is it like working in the area?
I enjoy the atmosphere, and by that 
I don’t just mean the people working 
in the buildings, though they are 
marvellous of course, but the buildings 
themselves. The stories the walls 
could tell! It’s been wonderful to 
see some of the original elements of 
the Mill come to light as the recent 
renovations have taken place, old doors, 
mill wheels etc – they all get 
my imagination racing and I start to 
wonder about the generations of people 
who have worked here. 

What about your job; what is it about 
being here that’s kept you coming in 
every morning?
So many things! Every day is different, 
I’m always learning something new about 
the building or what tenants require, 
and things change all the time. Six 
years ago what businesses wanted 
from their work space was completely 
different. Nowadays, I’m regularly 
asked for facilities which reflect how 
people’s working lives have changed 
– for example baby changing areas and 
adaptable security, due to flexible 
working hours. The Mill at the moment 
is a really young, positive and vibrant 
work space and there is so much to do 
it’s keeping me young!
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WHAT’S ON

UK GREEN FILM FESTIVAL
Igloo’s second foray into the alluring 
world of film festivals is a whopping 
twice the size of last year and the 
national UK Green Film Festival will 
take place from 18—20 May 2012 at 
thirteen venues in twelve cities and 
towns across Britain. Showing premieres 
and a selection of the best films, 
documentaries and shorts that highlight 
climate change and other environmental 
issues. The pioneering fledgling 
festival is produced by volunteers from 
igloo, in collaboration with Washington 
DC Environmental Film Festival and 
sponsorship from Friends of the Earth 
and GVA.

The inaugural weekend event in May 2011, 
showed 30 environmental films to over 
2,500 people in five cities – London, 
Leicester, Cardiff, Glasgow and Leeds.  
This year, an additional eight venues 
keen to support the cause are getting 
involved, tapping into a growing public 
thirst for information and understanding 
of environmental issues and 
demonstrating a shift from a niche to a 
more mainstream interest. The festival 
was recently recognised by Climate Week 
as one of the four best environmental 
events in the UK in 2011.

UK GREEN FILM FESTIVAL 
MORE THAN TWICE THE 
SIZE IN ITS 2ND YEAR. 

Make a note of a special date for your 
diary. Outdoors at Marshall’s Mill on 
the evening of 17 May, Chetwoods 
Architects are organising a ‘walk/
cycle-in’ movie to launch the Green Film 
Festival. Only car drivers will be 
charged on entry.
 
All our tenants are invited to attend. 
For more information, please contact 
anys@anitamorrisassociates.co.uk 

Friday 18th – Sunday 20th May 2012.
Altrincham, Birmingham, Cambridge, 
Cardiff, Glasgow, Inverness, Leeds, 
Leicester, London, Newcastle, 
Nottingham, York.

www.ukgreenfilmfestival.org 
@UKgreenfilms

01
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EASTER MARKET
The first of this year’s seasonal 
markets at The Cross Keys is fast 
approaching. Head along to the courtyard 
between 12 midday and 4pm on Easter 
Sunday, 8 April to peruse and purchase 
some of the handmade crafts, treats and 
fresh local produce on sale.  

www.the-crosskeys.com / @crosskeysleeds

PIECES OF EIGHT EXHIBITION
The final exhibition to be held just 
along the canal at PSL Gallery before 
the team heads over to new premises at 
the old Tetley’s headquarters building 
is ‘Pieces of Eight’. From 25 April – 30 
June, the show features new work in a 
diverse range of media, including from 
Black Dog Andy Abbott who was resident 
at Round Foundry last year, with his 
geo-musicology reflection of 
Birmingham’s heavy metal scene which 
was influenced by the mining and 
steel industries. 

www.projectspaceleeds.org.uk / @PSLeeds 

01  Chetwoods Architects
   ‘Walk / Cycle-in’ 
   movie screening

02  UK Green Film 
   Festival logo
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03  ‘Federal Charm’ filming
   in Marshall’s Mill.
   Photography by 
   Stuart Leckenby

04  One of the works from
   ‘Pieces of Eight’ at  
   PSL Gallery

THESE CHARMING MEN
Keep your eye out for new band Federal 
Charm, just a few months old and a bunch 
of musical talents from Leeds 
University. Lured by Marshall’s Mill 
which they chose as the backdrop to 
their first video, both their debut 
shows completely sold out and a record 
deal has been newly signed. We wish the 
band all the luck in the world, although 
with a start like that and a name like 
Federal Charm, they seem to be doing 
pretty well without it. If you want to 
check them out, you can find them on 
Facebook and Twitter:

facebook.com/federalcharm
@FederalCharm

View the video for ‘There’s a light’
at the link below:

https://www.youtube.com/watch?v=LaUt_
RHMjew

02
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BLEAT IT
Our next issue of BLEAT 
will be out in the summer 
so please contact us with 
any events or news you’d 
like us to include in the 
next newsletter.

@weloveholbeck is where we 
live on Twitter. If you 
want to know more gerneral 
information about igloo, 
visit our websites:
www.igloo.uk.net
www.marshallsmill.co.uk
www.blueprintregeneration.com
www.isis.gb.com

Just A Note
We have parking spaces 
available for people to 
let on a short term basis, 
if you’re interested contact 
paul.simmons@igloo.uk.net

Useful Contacts
Day to day management: 
Steve Hunter and 
Myhcal Codner 

Steve Hunter
Buildings Manager,
Marshall’s Mill
0113 245 1620
steve.hunter@marshallsmill.
co.uk 

Myhcal Codner
Buildings Manager, 
Round Foundry
0113 247 1181
myhcal.codner@roundfoundry.
co.uk

igloo:
Paul Simmons
paul.simmons@igloo.uk.net
John Long
john.long@igloo.uk.net
Twitter: @johnigloo

Building Managment Comapny:
Creative Space Management
Toby Hyam
toby@creativespaceman.com
Paul Taylor
pail@creativespaceman.com
www.creativespaceman.com

PR Agency For igloo:
Anita Morris Associates
Anys Williams
01943 603311
anys@anitamorrisassociates.
co.uk 
www.anitamorrisassociates.
co.uk 
Twitter: @anysama

Design:
The Vast Agency
0113 234 9667
www.thevastagency.com
Twitter: @vastagency


