AREA NEWS

POWERHOUSE FOR
CREATIVE BUSINESSES
NEWS AND EVENTS FROM THIS BEAUTIFUL HISTORIC CORNER OF LEEDS

—
HUVNET.CO.UK
Over the past year a number of companies in the
area have signed up to HUVnet (www.huvnet.co.uk),
a new ﬁbre network introduced by Creative Space
Management, with support from the Homes and
Communities Agency and Igloo, that oﬀers some
of the fastest Internet speeds in the UK – up to a
blisteringly fast 1Gbps.
The model is similar to London’s Sohonet, which
allows content heavy organisations to transfer
data and collaborate at high speeds and with low
latency. Within connected buildings Creative Space
is able to activate the service within a matter of
days, in contrast with main stream providers which
typically state a lead time of 45 to 60 working days.
Companies already using the service that wish to
upgrade can usually do so within a matter of hours.
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For Flashtalking, this meant that the potential
headache and disruption when they expanded
from one oﬃce in the area to another, was greatly
minimised: the only downtime was the ten minutes
it took for the team to unplug their computers,
walk from the old oﬃce to the new one and plug
them in again. For All Response Media and
Chetwoods it has enabled them seamlessly to
share data with their London oﬃce as well as
with key clients and suppliers.
The £60k investment in HUVnet was made in
response to the ways in which tenant businesses
and their teams work. Characteristic of creative
companies is the desire to work ﬂexibly and
collaboratively with neighbours. With HUVnet now
running throughout Marshalls Mill and Marshalls
Court, tenants are able to work together on a
non-contended, synchronous basis which gives a
valuable edge over competitors. Plans are to expand
the service to other buildings over the next year in
addition to providing superfast WiFi to key public
spaces.

—
LEEDS DIGITAL FESTIVAL
The Round Foundry area will be a central hub of the
fourth Leeds Digital Festival which takes place from
21 October to 1 November.
Run on a voluntary basis, the Festival is fuelled by
individuals who are passionate about the creative
potential of the phenomenal digital growth in
Leeds. Led this year by industry stalwart Aidan
Cook and a committed bunch of practitioners from
the creative and digital sector, the programme will
include breakfast seminars, debates, workshops,
collaborations and displays.
The ‘data driven city’ is an issue that excites a
number of Leeds’s creative businesses and will be a
central thread running through many of the events,
some of which will be run by tenants Bloom and
Elmwood. Keep an eye on www.leedsdigitalfestival.
com for programme details and information about
how to get involved.
#leedsdigitalfestival
—
BARONESS ANDREWS VISITS MARSHALLS MILL
The transformation of Marshalls Mill, from historic
industrial building to thriving modern workplace, for
some of the most creative and successful young
companies in Leeds, was a key part of the itinerary
for Baroness Andrews, Chair of English Heritage,
when she visited Leeds this summer.
That we can attract inﬂuential ﬁgures such as
Baroness Andrews is recognition that the area is
considered to be an important part of Leeds’s future
success. ‘Holbeck Urban Village’ was a pioneering
development project when Igloo ﬁrst became
involved in Leeds and we’re keen that the area should
be known, no longer as a regeneration area, but as an
entrepreneurial powerhouse for creative businesses
that have grasped the opportunities presented by
digital technology.
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—
LEGENDS IN THEIR LUNCH TIME
What better way to train for a marathon, than to
rally your colleagues to join in a 10k run for charity?
Creative Space Management’s Deborah Hirst and
fellow team-mates Alison George, Lucy McCann,
Charlotte Jenkins and Claire Atkins took part in the
Jane Tomlinson Leeds 10k in July as a training run to
support Deborah in her challenge to complete the
ﬁrst Yorkshire marathon which takes place in October.
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An initial oﬀer of sponsorship from Creative Space
led to a drive from the runners to raise an impressive
£720 for Leeds Children’s Hospital.

—
YOUNG ENTREPRENEUR AWARDED MEDIA
CENTRE SPACE
A promising entrepreneur emerging from The
Prince’s Trust’s Enterprise Programme in Leeds has
been selected to launch his start-up company with a
year’s free use of a high-tech oﬃce pod at the Round
Foundry Media Centre.
Originally from India, 28 year-old Bhavik Savjani,
who has lived in Leeds for the last four years, is
now using the work pod to launch ‘Web Brain’, a
specialist SEO and Ad Words service, having built
up expertise in both the sales and delivery aspects
of web optimisation services for a number of local
companies.

Past graduates of the scheme include Bradford
magician and TV star ‘Dynamo’, real name Steven
Frayne, and Rob Law, the designer of Trunki Luggage,
the ride-on hand luggage suitcase for children, which
appeared on Dragons’ Den and has gone on to win
more than 50 product and design awards.
From oﬃce pod to international business is a
journey taken by many of the creative and digital
entrepreneurs in the Round Foundry area and Bhavik
will ﬁnd himself in good company. Flashtalking, a
provider of digital advertising software based at
Marshalls Mill, started out in one of the same oﬃce
pods in 2005 and now employs 32 people locally and
over 100 worldwide.

Bhavik was selected for the Enterprise Programme
which aims to help young people into business, on
the strength of his business plan for ‘Web Brain’ and
for the beneﬁt that free use of the oﬃce pod at the
RFMC, having secured some start-up funding from
The Prince’s Trust charity, could bring to the business.
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If that’s a training run, we look forward to hearing
about the actual event and wish Deborah all the best
every single step of the way.
—
THANK YOU SUNSHINE
The Round Foundry Summer Party in July is always
a good do but, over the years, the sunshine has
failed to show. This year, the event took place on
a gloriously sunny evening with over 200 tenants,
friends and colleagues making the most of BBQ from
The Pickled Pepper, live music from acoustic artist
Max Jagger and drinks on the house.
We were very pleased to be able to welcome new
neighbours from Tower Works who joined many new
and not-so-new tenant companies from the Round
Foundry and Marshalls Mill, making it the biggest and
best summer party yet.
—
REIGNING CHAMPIONS UNBEATEN AT MOTIVE8’S
SUMMER GAMES
Motive8’s second ‘Summer Games’ was another
great success and is set to become an annual event.
Battling it out to be crowned this year’s champions in
the glorious sunshine were nine local teams of four,
taking part in 10 individual and team events. With
support from Igloo the ‘Summer Games’ took

place across the area from Marshalls Court (opposite
Marshalls Mill), across to the Round Foundry Media
Centre car park and Wonderwood.
The competition was no walk in the park with teams
combining their talents to compete in 500m row,
100m sprint and 100m sprint relays, as well as
old-school favourites the egg & spoon race, welly
wanging and tug-o’-war.
Despite some outstanding performances in the
individual events and a well fought contest, ‘3 Men,1
Lady and 1 Cup’ from the Medical Protection Society
were crowned champions for the 2nd year running.
—
FUNDING SUPPORT AVAILABLE FOR COMPANIES
SEEKING GROWTH
If you missed the recent ‘Gearing up for Growth’
breakfast event at the Round Foundry Media Centre
but would beneﬁt from knowing where to turn for
funding advice when it comes to business growth,
our event partners are there to oﬀer knowledgeable
and willing support.
Grants of between £10,000 and £1 million are
available through the Leeds City Region’s business
growth programme to support companies investing
for growth and expansion, while the D-Fund set up
by Creative England, in partnership with Creative
Space Management, oﬀers interest free loans of £0
to £50,000 for product development projects with a
strong digital component.
To ﬁnd out more about the business growth fund or
the D Fund, contact:
Business Growth Programme:
Robert.henderson@leeds.gov.uk
D Fund: Paul Taylor, Creative Space Management:
paul@creativespaceman.com
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ACHIEVEMENTS AND NEWS FROM THE PEOPLE, PLACES AND BUSINESSES
THAT MAKE UP OUR COMMUNITY

—
A PERSONAL BEST FROM MOTIVE8 GYM
The Round Foundry and Marshalls Mill community
has been quick to embrace the expertise on oﬀer
by the highly experienced training team at Motive8
Gym. Keen to ensure that gym membership remains
a quality experience, Jenny Cromack and her team
have put a cap of 65 on membership numbers.
Since it opened two years ago the personal training
studio has grown into a valuable resource at the
heart of the area. From the oﬀ, Jenny and colleague
Chris Baird delivered around 120 personal training
sessions a month which, within a year, was increased
to 160, with the arrival of a third trainer Kate Halsall.
The most recent trainer to join the team this spring,
Lucy Harrison completed the fantastic four who
now deliver a hard-working 235 personal training
sessions a month. Chris Baird is now master trainer
with responsibility for staﬀ development and the
knowledgeable and experienced team has earned
a reputation for being at the forefront of training
eﬀectiveness. Later this year, they will roll out a
series of training courses for personal trainers
and ﬁtness professionals starting with Running
Conditioning and Biomechanics.
For groups of tenants and residents looking to
develop ﬁtness motivation together, Motive8 are
oﬀering an exclusive oﬀer. Sign up for 60 minute
sessions from only £12.50 per person or £8.00 per
person for 30 minute sessions based on 4 people per
session. Contact Jenny at: north@m8group.co.uk
@motive8north
Facebook/motive8north

—
GOODBYE TO JAY
Jay Cover, one member of the talented artist
collective Nous Vous, has left the Water Lane
premises where he spent a productive 18 months
helping us to animate a vacant unit. The lure of
London has pulled Jay south where he already
has several projects in production, including
ELMO, a legacy of London 2012 which will see
the transformation of an old mobile library into a
workshop that will tour east London.

—
FROM FOUNDRY TO MILL FOR BLOOM
In their own words, the team at Bloom are “pretty
bloomin’ excited” as they celebrate the company’s
ﬁrst year as a fully integrated agency. A number of
new business wins has led to income growth in the
last ﬁnancial year of ﬁfty per cent to £2.4 million and a
doubling in staﬀ numbers, which means that there is
much for the forward-thinking agency to celebrate as
they move from the beautiful Green Sands Foundry to
bigger premises at recently refurbished Marshalls Mill.

We were pleased to oﬀer Jay the Water Lane space,
giving him the freedom and room to develop his
practice and hold events, which he transformed with
a resourceful amount of creative energy.

Bloom’s CEO Alex Craven Digital sites a decision to
change direction as the catalyst for the expansion.
Data driven insight remains at the heart of the
agency’s model which now is able to look at briefs
and brands from an entirely integrated perspective –
from insight to planning, brand to design, PR to SEO
and PPC, social to print. Alex told us: “This change
in direction has driven some signiﬁcant wins for us
as we become the agency of record for well-known
brands. As real time, content driven campaigns
continue to grow in importance for brands, we
believe we are well positioned for growth over the
next two years.”

Jay’s place drew the attention of many people
working in the area who regularly dropped-in.
It is always an Igloo aim for the places it develops,
as more people move into them, that business
relationships and friendships will serendipitously
be forged: when people bump into each other,
things happen.
Jay’s experience on Water Lane was a happy example
of theory working in practice and he developed
professional relationships with Elmwood, Finn and at
Tower Works. A short video of Jay making the lovely
chalk drawing on the Elmwood studio window shown
above, can be viewed on Elmwood’s Youtube channel.
We wish Jay every success in London and look
forward to seeing what he does next.
@JayCover
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traﬃc across 36 language versions of their site.
Beginning with a complete on-site technical search
audit, the team are now focused on driving signiﬁcant
traﬃc growth with a series of global PR and insightled content campaigns, as well as continuing to
improve on-site content. The industry has been
quick to spot the team’s blossoming talents with a
magniﬁcent three DADI award nominations this year.
Whether Bloom cleans up on the night, we’ve yet to
ﬁnd out but their successful formula has already won
the backing of clients old and new.
www.bloomagency.co.uk / @bloomagency
Facebook/bloomagency
NEW BUSINESS NEWS
Signiﬁcant new contract wins for The Technology
Forge have led to the recruitment of three new
members of staﬀ. Paul Durdin (Software Developer),
Robert Rosebury (Software Developer) and Laura
Davison (Project Manager) have recently joined the
team to deliver new projects for Balfour Beatty in
conjunction with North East Lincolnshire Council,
the Diocese of Westminster and sportscotland
amongst others.

New faces have joined the Bloom ranks including
Nathan Lane, Earned Media Director and Dave Wood,
Commercial Director who will work with the rest of
the team across a host of new business wins including
LA Fitness, Infosys, Benenden, Engage Mutual
and strategic partnership projects with Showcase
Cinemas, Anglian Home Improvements and ADT.
The world’s most popular football site, goal.com, has
tasked Bloom with increasing their organic search

It’s been a fruitful summer for live communications
agency Touch which has picked up a diverse range
of new clients and projects. From working with
Reckitt Benckiser and giving Barry more bang for
‘Cillit Bang!’, to fundraising to send athletes to Rio for
British Athletics and launching a new clothing brand
for the Rugby League World Cup, that’s an eventful
end to the year in which the company celebrates its
10th anniversary.
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WORK PLACE

MEDIACOM LEEDS AT
MARSHALLS MILL

When Mediacom Leeds was formed in 2012,
Marshalls Mill was chosen as the company’s new
Leeds home. Moving from a previous base at One
City Square to Marshalls Mill suggests a total change
of scene was wanted to herald a new era and we
asked Jane Nivot, who has been with the diﬀerent
incarnations of the company since 1994, if that was
the case.

The oﬃce accommodates a 35-strong team, with
plenty of space for client and internal meetings.
Outside and in, Mediacom Leeds interpreted the hot
pink corporate brand guidelines in their own way, with
an external pink lighting scheme and an imaginative
interior that works brilliantly well, confounding the
image that a blend of astroturf walls with chandeliers
and fuschia wallpaper might suggest.

“At the time, the transition from a relatively
small, wholly owned independent to a branch of a
multinational sounded daunting but the move from
the hussle and bustle of City Square to the warm
neighbourliness of Marshalls Mill was wholly positive.
The environment was refreshingly diﬀerent from
the one we had left and it helped us to create a new
business culture.

From its inspirational new setting, Mediacom Leeds
is the only UK oﬃce outside London that has its
own ‘Create department’ which is considered a key
strength in the oﬀer and a dedicated digital team.
The business has recently been working alongside
The Leith Agency on the ﬁrst TV ad in four years for
convenience store brand Spar. The £5m national
multi-media campaign will include TV and digital
advertising, a customer magazine and in-store
communication; as well as sponsorship of ‘Lorraine’
on ITV, and is set to launch in October.

I’ve been with the company through many changes
and it is a completely reinvented business from the
one I joined, but then so is the media buying industry.
We wanted to mark the new start and transforming
the new space, in a way that allowed us to enjoy the
contrast of a building soaked in history with a fresh,
modern interior, was a great move.”

www.mediacomleeds.com / @mediacomuk
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CHANGE OF ENVIRONMENT HELPS CREATE NEW BUSINESS CULTURE

PROFILE

ROUND & ABOUT

THE TECHNOLOGY
FORGE

100% INDEPENDENT
CHRISTMAS

AS THE TECHNOLOGY FORGE TURNS 15 WE INTRODUCE THE
UK’S LEADING PROPERTY AND ASSET MANAGEMENT SOFTWARE
SUPPLIER TO THE PUBLIC SECTOR

WITH ITS MIX OF COBBLED STREETS, OPEN FIRES, TWINKLY LIGHTS AND
FANTASTIC FOOD AND DRINK, MUCH OF IT LOCALLY SOURCED, THE
ROUND FOUNDRY AREA IS A BRILLIANT PLACE TO CELEBRATE CHRISTMAS

Formed in Otley and now based at Marshalls Mill,
the company has become one of the UK’s leading
suppliers of integrated property, asset and facilities
management software solutions. From a team of
three at the start, The Technology Forge currently
employs around 20 people and recruitment is
ongoing.
The Technology Forge is the leading property and
asset management software supplier to the Public
Sector within the UK, managing over £42 billion of
public sector assets for local authorities, central
government, housing associations, the NHS, police
and ﬁre authorities, schools as well as private sector
businesses. Clients take the team to all corners of
England, Scotland, Wales and Northern Ireland, from
the States of Jersey all the way up to Shetland Islands
Council. The Technology Forge’s fully integrated
software solutions are designed to assist clients
with their property management planning strategy.
From the largest county and unitary councils to
the smallest borough and district authorities and
individual schools and academies, the company
has developed three diﬀerent systems - tf cloud, tf
facility and tf beacon - to ensure that an organisation
of any size can manage its property assets eﬀectively
covering everything from maintenance and surveys
right through to estates management and IFRS
capital accounting.
A combination of technical expertise and an ability
to forge close relationships with clients has enabled
helped the business to maintain a competitive
edge by developing user-friendly mobile software
that works on-site. Products are designed to meet
customers’ ever-changing needs, backed up with a
dedicated team oﬀering a comprehensive range of
support services.
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The 100% independent cafes, pubs and restaurants
oﬀer seasonal treats of every kind, from traditional
Christmas lunches to sweet snacks and winterwarming beverages to fuel the festive spirit at your
desk. Take time out of the working day at the Cross
Keys, Engine House Café, Foundry Wine Bar, Midnight
Bell, Pickled Pepper or David Street Café, as all of
them will cook up something special for Christmas.
Those who want a winter-warming snack in the oﬃce
can also pick up seasonal sandwiches, soups and
special festive hot drinks at Out of the Woods, David
Street Café and Pickled Pepper.
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Keeping the customer at the centre of the business
has reaped rewards at every level. Many clients have
been with The Technology Forge for over a decade
and the successes for both client and supplier
have been a shared experience. With a robust and
constantly evolving product, clients are given a clear
picture of their property asset portfolio and projects
achieve signiﬁcant operational eﬃciencies.
www.technologyforge.com
@tech_forge

On 10 August 2013 The Technology Forge turned
ﬁfteen years old. Mark Wardman, Managing Director
still owns and manages the company today, alongside
most of the original team that were recruited in the
company’s infancy.

For the whole evening, or long afternoon oﬀ, from
pub to restaurant and back to pub again, the Round
Foundry area is a perfect retreat.

FESTIVE HIGHLIGHTS IN THE ROUND FOUNDRY AREA
THE CROSS KEYS
For the ultimate festive banquet,
indulge in a ‘Christmas Feast’,
ideal for groups of 8-10.
0113 243 3711
info@the-crosskeys.com
www.the-crosskeys.com
DAVID STREET CAFE
From 18th – 24th December full
Christmas lunches and festive
sandwiches will be available.

THE FOUNDRY WINE BAR
Hearty fare, quality ingredients,
expertly cooked: classic British
dishes - some retro styling, some
modern twists – will be given the
full Christmas treatment with a
special party menu for 6 or more.
0113 2450390
Info@TheFoundryWineBar.co.uk
www.thefoundrywinebar.co.uk

ENGINE HOUSE CAFE
Groups of 30-45 can hire
exclusive use of the restaurant
for Christmas parties.

THE MIDNIGHT BELL
Christmas cask ale, two or
three course menus including a
Christmas buﬀet which includes
ham hock terrine, warm Yorkshire
breads and sides for just £12.95
per person.

0113 391 2980
info@theenginehousecafe.co.uk
www.theenginehousecafe.co.uk

0113 244 5044
info@midnightbell.co.uk
www.midnightbell.co.uk

0113 245 4349
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OUT OF THE WOODS
Yorkshire’s ﬁnest festive hampers
of locally sourced goodies from
Out of the Woods, available
throughout December.
0113 2448123
jon@outofthewoods.me.uk
ross@outofthewoods.me.uk
www.outofthewoods.me.uk
PICKLED PEPPER
Festive sandwiches and specials
throughout December.
0113 234 4888
www.pickledpepperleeds.co.uk

If you have a story that you would like us to
include in The Circular, please get in touch
with anys@anitamorrisassociates.co.uk
and we’ll see what we can do.
@weloveholbeck is where we live on
Twitter and if you want to know more
about Igloo, ﬁnd us here: www.igloo.uk.net
Parking:
We have parking spaces available for
people to let on a short term basis,
if you’re interested contact
rob.barker@creativespaceman.com

USEFUL CONTACTS
igloo:
Paul Simmons
paul.simmons@igloo.uk.net
Honor Massarella
honor.massarella@igloo.uk.net
@honorigloo
PR and marketing agency for igloo:
Anita Morris Associates
01943 603311
www.anitamorrisassociates.co.uk
Anys Williams
anys@anitamorrisassociates.co.uk
@AnysAMA
Design:
Firestorm
chat@ﬁrestormtv.com
www.ﬁrestormtv.com

